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What’s Inside
As the 2026 booking season approaches, 
couples are already researching, comparing, 
and shortlisting venues long before they 
inquire. This guide and checklist outlines the 
essential strategies to elevate your marketing, 
strengthen your sales readiness, and ensure 
your venue shows up polished, compelling, 
and conversion-ready for the year ahead.

G U I D E  C O N T E N T S

78%
of couples research wedding 
venue websites, digital 
brochures, and social media 
before making decisions.
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M A R K E T I N G 
R E A D I N E S S

M A R K E T I N G  R E A D I N E S S  T I P  # 1

Perfect Your 
First Impression
Your brochure, digital guide, or top-of-funnel 
collateral shapes a couple’s perception instantly.

A professional, visually rich piece makes your 
venue stand out before they ever book a tour. 
First impressions matter — a modern, well-
designed brochure, both digital and print, can 
shape those first impressions positively and pull 
couples toward booking.
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M A R K E T I N G  R E A D I N E S S  T I P  # 2

Give Couples the 
Information They 
Need—Before 
They Ask
Clarity sells. Couples want to quickly understand  
your spaces, amenities, packages, preferred vendors, 
and the unique qualities that set your property apart 
— without digging or guessing. When your marketing 
materials present this information in a streamlined, 
visually intuitive way, you remove friction and build 
trust from the very first interaction. 

M A R K E T I N G 
R E A D I N E S S
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M A R K E T I N G 
R E A D I N E S S

M A R K E T I N G  R E A D I N E S S  T I P  # 3

Strengthen 
Vendor 
Relationships 
to Increase 
Referrals
Your vendor partners are invaluable ambassadors. 

When you support them with exposure and shared 
marketing assets, they amplify your reach and refer 
more couples directly to you.
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M A R K E T I N G  R E A D I N E S S  T I P  # 4

Pair Emotion with  
Information to Drive Bookings
Couples decide emotionally, then justify logically. That means the first impression your venue 
makes — through imagery, design, and storytelling — has an outsized impact on whether couples 
can imagine themselves getting married there. When your brochures and collateral showcase 
stunning visuals, thoughtful layout, and a cohesive brand experience, you tap into that emotional 
decision-making moment.

M A R K E T I N G 
R E A D I N E S S
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M A R K E T I N G  P R I O R I T Y  # 1

Polish Core  
Marketing Assets

	
 Your venue brochure is updated, 
polished, and accessible in both 
digital and print.

	
 Photography is current, high-
quality, and reflects all seasons.

	
 Your venue story is consistent 
across all materials.

	
 Your website’s wedding/event 
page is clear, compelling, and 
high-converting.

	
 You have an updated digital guide 
for couples who inquire.

	
 Your packages, pricing, and FAQs 
are clearly outlined.

M A R K E T I N G  P R I O R I T Y  # 2

Vendor Ecosystem 
Preparedness

	
 Your preferred vendor list is 
current and accurate.

	
 Vendors are aligned with your 
brand standards and messaging.

	
 Vendors have access to your 
brochure or digital guide.

	
 You’ve communicated any updates 
that may affect how/what they 
recommend.

	
 Vendor partnerships are  
being leveraged for social  
cross-promotion.

	
 You’re offering vendors placement 
in your ad-supported brochure (if 
applicable).

M A R K E T I N G  P R I O R I T Y  # 3

Sales Materials &  
Tour Experience

	
 You have a tour script or structure 
that highlights differentiators.

	
 Your on-site visuals (signage, 
décor, displays) are seasonally 
polished.

	
 You have leave-behind packets or 
brochures ready for tours.

	
 Your team is aligned on wedding/
event messaging.

	
 Your booking calendar and 
availability are up to date.

	
 You have clear, simple next steps 
for couples post-tour.

This checklist ensures every part of your marketing, sales process, and vendor ecosystem is optimized so you can capture 
newly engaged couples at the exact moment they’re most excited — and actively looking for the perfect venue.

2026 Marketing  
Readiness Checklist

https://hawthorncreative.com/solutions/print-marketing/event-brochures/
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M A R K E T I N G  P R I O R I T Y  # 4

Brand Visibility & 
Awareness

	
 Your venue is active on social 
media, especially Instagram and 
TikTok.

	
 You’re sharing real wedding 
stories + behind-the-scenes 
content on your blog and social 
media.

	
 Your reviews (Google, 
WeddingWire, The Knot) are 
recent and positive.

	
 You’re planning boosted social 
posts or ads during peak 
engagement weeks.

M A R K E T I N G  P R I O R I T Y  # 5

Lead Capture &  
Follow-up Systems

	
 Inquiry forms are easy to use and 
functioning properly.

	
 Automated responses are warm, 
helpful, and fast.

	
 Your sales workflow includes 
timely follow-ups (within 24 hours).

	
 You have pre-built email 
sequences ready for peak 
engagement season.

	
 You’re capturing leads from social 
media, website visitors, and venue 
directories.

M A R K E T I N G  P R I O R I T Y  # 6

Internal Team 
Readiness

	
 Staff is aligned on response times 
and communication standards.

	
 Your sales team has updated 
scripts, talking points, and follow-
up templates tailored to newly 
engaged couples.

	
 You’ve evaluated last year’s event 
booking wins + challenges.

	
 You’re prepared for higher inquiry 
holiday volume.

	
 Everyone understands the current 
pricing, packages, availability, and 
any promotional offerings for peak 
inquiry periods.

2026 Marketing  
Readiness Checklist

By tackling this checklist—or partnering with an expert agency to handle it for you—you’ll position your venue to capture 
more inquiries, deliver a standout experience, and convert newly engaged couples when it matters most.
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How Hawthorn 
Creative Can Help
Hawthorn Creative specializes in ad-supported brochures and 
content-rich marketing assets designed specifically for wedding 
and event venues. Our team handles storytelling, design, vendor 
participation, and production — at no cost to your venue — so you  
can maximize engagement season opportunities.

H A W T H O R N  C R E A T I V E
33 Jewell Court� 

Portsmouth, NH 03801�

Jenna Lovelis

P  603.610.4319

E  jlovelis@hawthorncreative.com

W hawthorncreative.com

Instagram

Facebook

LinkedIn

C O N T A C T  U S

https://hawthorncreative.com/solutions/print-marketing/event-brochures/event-brochure-details-and-faqs/
https://www.instagram.com/hawthorncreative/
https://www.facebook.com/HawthornCreative/
https://www.linkedin.com/company/hawthorn-creative/

